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Introduction

Emmanuel Kessler

The lifestyle and home care service sector is ggiim professional status and becoming a source
of employment and training objective. We will examihow we can put together some proposals at
European level to foster its development.

Summary of workshops

|. Loss of independence and home help

Denis Stokkink, President of the European Think Tak “Pour la solidarité” and founder of
the European Network of Lifestyle and Home Care Sefices for Social Purposes

I would like to start by highlighting the fruitfudiscussions, thought-provoking presentations and
high-quality exchanges that were held during thiskshop.

The key messages focused on two themes: innovatidmpartnership.

1. Innovation

2009 will be the European Year of Innovation, ahd lifestyle and home care service sector is
brimming with novel ideas:

* Economic innovation, for social purposes
Lifestyle and home care services contribute to leattnomic and social activity. They may well
be a source of job creation, but what matters alathvie the human aspect: each person. These
types of services also provide solutions for dep@lg economic activity in regions.

» Social innovation
Lifestyle and home care services are a means géptieg the elderly from becoming isolated.
They help to keep an eye on these populationsaodnnect with other social networks.

» Citizens
Citizens are the driving force behind lifestyle dmmine care services.

* Technology
Home automation is an integral part of lifestylel dmome care services as it can make the lives
of people losing their independence more comfoetabl

But how can these experiences be sustained lon2the solution probably lies in multiple
funding. Public authorities at European, nationadl aegional level must contribute, as well as
households, based on their income. As part of booi@orate responsibility, businesses must also
play a part, either through direct funding or bytiggpating through foundations.
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2. Partnership
Lifestyle and home care services require variouspeships to be forged:
e with the families involved;

« with the volunteers and helpers who may need psggital and social assistance in difficult
situations;

e with households, since the lifestyle and home sargices provider must build a relationship
with them beyond the simple economic commitment.

They also involve following the principlerhink global, act local”.This is because, although these
types of services apply globally, all of the expade has shown that local ties are also esselmtial.

this mindset, the European Commission has laundkddestyle and home care services on the
basis of local initiatives from the outset.

Emmanuel Kessler

Are European countries thinking along the samesftne

Denis Stokkink

Innovation, partnership and local initiatives avergwhere, but they are practised in very different
ways. Major differences can be observed betweentdes and even between regions. That said,
economic development and the inclusion of peoplehgad in hand in all cases. This is a
characteristic of the European model and the kétg teuccess.

Emmanuel Kessler

What are the costs for the community of grantslifestyle and home care services? Have you
assessed the economic impact of home stays ageanasive solution to accommodating elderly
people in care establishments?

Denis Stokkink
Lifestyle and home care services certainly costetbmg, but the cost for the community would be
even higher if they weren’t there. This would regquan increase in hospital and retirement home

places. From a purely financial point of view, theservices are therefore a highly profitable
investment for public authorities. They also h@mlévelop the economy and create jobs.
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[I. Childcare

Bernard Mangelinckx, Senior Innovation consultant Belgium)

The workshop exchanges were very productive andirternational approach that we have
developed through Spanish, Italian, Luxembourgnémeand English examples proved to be highly
relevant.

The projects presented evidently respond to nee@ddex] by more women taking up work, but also
highlight the role that grandparents play in childding. They are all focused on putting children at
the heart of the system.

Several issues came to light through the workshop.

First of all, childminding is not limited to lookinafter children, but is part of a global education
policy. Childminders, without replacing parentsgvitably contribute to a child’s education given
the amount of time they spend with them. Trainimghierefore crucial so that childminders in the
home develop not only their skills in this areat, &lso their ability to communicate with parents or
to adapt swiftly to a new environment.

Secondly, children must be the focus of the sysfEnis means sometimes having to fit around
parents’ working hours, which are becoming incneglyi variable, to maintain a child’s routine.

Childminding options at flexible or unusual hourasntherefore be developed in line with parents’
professional commitments. This objective may leadbotfering childcare at home, early in the
morning or late in the evening, so as to presdreechild’s link with the rest of the family.

Thirdly, it is important to involve parents in athinding options, both to avoid any sudden
disruption and because they, themselves, helpritribate to their children’s education.

Lastly, discussions also touched on payment voschérich vary considerably between countries.

lll.  Family life/work balance

Jean-Pierre Yonnet, consultant for ORSEU (EuropeanOffice for Advice, Research and
Training in Social Relations)

Tensions and imbalances between family life andvaoe wide-ranging:

» above all, the economic objectives of businessesaarodds with the personal mindsets of
employees;

* tensions also exist between sexes, for the digiimétetween the traditional roles of a man and
woman still has great resonance.

e tensions also arise between users and servicedersvithe latter would like to work regular 9-
5, Monday-Friday jobs, whereas there is a high dehfar night-time and weekend services;

« lastly, tensions can emerge between regions, ingsahigh-quality lifestyle and home care
services are appealing and therefore an assempetition between regions.
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The question of equality lies behind all of themgsions, and can be looked at from diverse angles:
e equality between men and women,;

e equality between the unemployed and employed, dimedormer may also need lifestyle and
home care services for job-hunting to be possible;

e equality between populations of different origins, order to ensure equal access to
employment;

* equality and balance between family life and wavkjch are often approached from a legal
perspective when we should be ensuring that theepeually applied.

The Italian and Spanish presentations showed hevermation of lifestyle and home care services
in rural, underprivileged areas improves not ohly quality of life but also the rate of employment.
These services often need to be present for emglotyta be possible.

EDF’s experience highlights specific funding sadas that may be envisaged. In its case, the cost
of each service voucher is borne equally betweeruier, works committee and the company itself,
which has earmarked a 90-million euro budget. Hukution is not feasible in SMEs, however,
which employ 50% of the working population.

Lifestyle and home care services are often vievgedezessary for the elderly and overworked two-
working parent families only. In practice, they assential to all two-working parent families,

especially when the parents are in part-time onaasork. Moreover, job seekers who could find a
job working part-time or odd shifts give up lifelstyand home care services through lack of access.

The conditions for increasing the range of servimesoffer and fair access to lifestyle and home
care services are therefore issues that needdddressed.

Emmanuel Kessler

Are we to understand that, in your view, lifestgled home care services do not exacerbate social
fracture?

Jean-Pierre Yonnet

We are basically facing a choice that appliesaoety as a whole. Either we content ourselves
with a restricted range of lifestyle and home cseevices for the benefit of those who can afford
them, or we decide to increase supply and gramtlespcess. The Borloo plan favours increasing
the supply of services.
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The challenges of developing the
lifestyle and home care service sector in Europe

Martin Vial
Managing Director of Europ Assistance

Emmanuel Kessler

Europ Assistance is the world’'s leading assistamevork, set up in 33 countries. Although it
initially revolved around vehicle breakdown andagfation, lifestyle and home care services are
becoming an increasingly important part of its hass.

You presented your thoughts on these issues iceatlg published book calldda Care Revolution
(in French).

|.  The general context of the lifestyle and home carervice sector
Martin Vial, Managing Director of Europ Assistance

The lifestyle and home care service sector unitegde range of stakeholders, public authorities,
associations and businesses alike.

It is also going through a full-on revolution: theare revolution”.

Care is being revolutionised in both its sensesgiims of responsibility and of concern, in resgons
to six main phenomena:

» ageing and subsequently increasing life expectancy;

» urbanisation which is generating more solitude laredkup of the traditional family unit;

* increase in health demands;

* increasing mobility in Europe and the developmémlobal migratory movements;

* increasing free time which, paradoxically, genevadedemand for lifestyle and home care
services;

» the search in rich countries for physical and psiagical well-being.

Demand is growing in both developed and emergingntees. Europ Assistance has a base in
Brazil, South Africa, China and India, and this dew is coming from companies that want to
respond to their employees’ needs.
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ll. Sector challenges
1. Economic challenges

The sector is associated with undeclared work, i@wprices and under-qualified workers and, as
such, carries little appeal.

The first challenge is therefore to make demandlitwerthy. The public authorities are very

involved in this regard, particularly in France hwithhe Borloo plan and the action of the French
National Agency for Lifestyle and Home Care Sersi(BNSAP). Progress is slow, however. The
tax advantages are controversial and some au#htve tried to get away with funding only basic
services, through the “fifth risk” (risk of losingdependence) in France, ignoring the need to lenric
the sector through new technology, quality andhingj.

In addition to funding, the public authorities amstrumental in labelling and approval procedures,
a role entrusted to the ANSAP.

The supply of lifestyle and home care servicedss paradoxical. Although it is a job that places
considerable responsibility on providers, it iseafigiven to unqualified people with no references,
since the profession is not very regulated. Lahg|lregulation and approval for the profession may
be under way in France, but they are still in tlegrly days in many other countries. And yet they
are essential, as lifestyle and home care seriggkicate the physical and psychological integrity
of people.

The second challenge is pulling all the variousiaoi® of the private supply together, for it is
currently completely fragmented. There is no wéekder in the sector as a result.

There are three main categories of stakeholddisisector:

» Service providers
These are above all associations, although a ISMis are also emerging now.

» Distributors
These include bank networks, insurers and supesstgho expand their product ranges with a
view to gaining customer loyalty.

» Service integrators/producers, including Europ Asstance, for which this sector promises
much development potential.
Five years ago, the lifestyle and home care séheedth sector accounted for 10% of Europ
Assistance’s turnover. By the end of 2008, it wiglke to 25%. We have 40 years of experience
in this sector and work alongside 400,000 serviceiders worldwide.

Service integrators play a key role in maintaintegtacts between the various stakeholders:
* Between providers and distributors

Today, some distributors contact SME producersssoeaations directly, which nevertheless
requires sound knowledge of the sector.

Paris, 13 November 2008 8



1% European Convention of Lifestyle and Home CareiSes ANSP

* Between producers — service integrators and distriltors
Distributors also call on Europ Assistance. Ouenal then to find the right producers for the
demand from the available associations or busisesse

« Between producers — service integrators and provids
This relationship is at the heart of Europ Assisées economic model, which is based on a
global network of correspondents. The partnersi@pveen integrators and providers is also
crucial for SMEs, which need a structured demareh&ure the future of their business.

The emergency of SMEs in this sector also raisesidbue of whether associations and profit-
making companies can coexist.

The sector must be organised to succeed and adaarsseftly as possible in theare revolution.

2. Technological challenge

The technological revolution is still in its eadyys and above all involves new technologies for
managing dependency, which are still in the expenital stages. Such technologies have enormous
potential but will not replace human interventitins by combining technology and human contact
that the content, commercial value and qualificatod lifestyle and home care services will be
improved.

3. Human resources

This is a major challenge, going beyond the issugaining. Immigration is also relevant as it
provides a workforce capable of caring for an aggaopulation. Cooperation between the public
and private sectors is the key to success in this. a

Emmanuel Kessler

You paint us an idyllic picture of the relationshaptween public and private sectors. With lifestyle
and home care services initially provided by asstams, is there not a risk that the private
initiative might foster a sort of divide? By cradjia two-tiered system with a private supply fa th
wealthy and a not-for-profit public or private siypfor people in more difficult situations?

Martin Vial

| am convinced of the reverse. The dependency isectbrance accounts for 25 billion euros in
activity, with 16 to 17 billion going towards publifunding. The public proportion therefore
represents a key market for private stakeholdengyTare subsequently seeking to offer a high-
quality supply in line with the needs of the popiala covered by thallocation personnalisée a
I'autonomiein France, or personal care allowance, and byipf@ilohds in general. From this point
of view, the debate on the “fifth risk” in Franceaynlead to either limited public funding that will
only cover basic needs, or more ambitious fundargafmore extensive, higher-quality service.
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lll. Debates-questions
From the floor

| represent Sicily. The debates have shown thegtlife and home care services have heightened the
appeal of regions. Sicily is successfully testinmagment voucher system. Do you think that such a
system can make an economically weak region, ssi@icaly, more attractive?

Martin Vial

We have just set up a second site in Italy. Owateyy is to cover the whole of Italy, including
Sicily.

Regarding the situation in Sicily, | am not suf#icily qualified to answer. However, in general, the
distribution of jobs through lifestyle and homeeaervices will also concern the weakest regions
in economic terms, even if job creation will mairdffect urban areas, where 75% of Europeans
live.

Agnés Gude-Costat

I manage three entities: an integration compargisability-friendly company and a lifestyle and
home care services provider.

| am working on a technical, human and medicalstasce project, mainly intended for people
living in underprivileged neighbourhoods and whonat have the current means to access lifestyle
and homecare services. What solutions can we thfifepotential, low-income public?

Martin Vial

The issue of giving underprivileged populationshia suburbs access to such services is one for the
public authorities, as well as companies as patieif social responsibilities.

Nicole Chanel

| chair an association enabling the elderly to o living in their own home, and we have now
considerably expanded our activity to other lifestgnd home care services. What training should
we give to the people we send to beneficiaries’ ésfnWe could employ more people, but are
nervous about entrusting this work to unqualifipglecants.

From the floor

| represent a lifestyle and home care service gdemnin Rome. What benefits are there in using new
technologies as part of childminding services?
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Martin Vial

The first question is important, for the qualitydaavailability of resources are going to become a
real issue. The next round table will provide sfieeinswers.

Regarding the second question, new technologieblerchildcare providers to be in constant
contact with the parents. We can also make uselefurveillance or teleassistance systems as is
already the case for elderly people.

From a health perspective, we can make childmindiatr through 24-hour call centres that
parents can call to speak to nurses if ever theg haconcern.

The economic model implies that this type of systerhecoming a standard feature of everyday
life, and that consumers are willing to pay for seevice.

Paris, 13 November 2008 11
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Development prospects for lifestyle
and home care services in Europe

Jérébme Vignon
Director of “Social Protection and Integration” to the Directorate-General for Employment,
Social Affairs and Equal Opportunities, European Canmission
Founder of the European Network of Lifestyle and Home Care Services for Social Purposes

European countries have yet to set up common peacfor lifestyle and home care services. Ten
years ago, the creation of such services was stggpthirough local development. But today this
sector is gaining momentum and taking shape atgeam and even international level.

In Europe, these services are developing becausemasé women taking up work and of
demographic change. As a result, families are mgdo able to take care of their loved ones.
Europe had already identified these areas whergenaces were available when demand began to
increase.

First of all, there is the problem of creditwortbgs. These services are often provided by families
themselves as it would be too expensive for themir® an external provider. Secondly, there are
cultural inhibitions in many European countries,endthese tasks are considered to be a family’s
responsibility, to the extent that “outsourcingéth triggers feelings of guilt. France has, for the
most part, moved on in this regard.

More generally, these meetings are not only a ehémshare often very creative experiences, but
also to raise open questions and examine the apfuthat other European countries have come up
with.

| would like to base my presentation on four issues

The first is for policymakers of lifestyle and honcare services. This sector must deal with
competition rules and market access. As far as€Bisigs concerned, they nonetheless fall within
the category of general interest commitments.

One of the objectives in this field is to granttaer underprivileged populations access to lifestyl
and home care services. Indeed, affordable acsescessary for these people so that they can find
jobs themselves.

Lifestyle and home care services are also beingldped to create jobs, which may benefit people
currently trying to reintegrate into working life.

There are therefore two objectives to creatingtyie and home care services. A social goal giving
access to such services, and a horizontal goaletttec jobs. These are not examined in the same
way by the Directorate-General for Competition.

Concerning State aid, there are specific rulesh@wizontal employment aids, while other specific
rules have been defined for providing universaleascto public services. The general economic
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interest “package” stipulates that aid must be propnal to the cost that has to be borne by the
operators to make the demand creditworthy.

Moreover, the Directorate-General for the Inteidarket needs to look into who benefits from this
support. To organise the sector, we must ask agsel we want to completely open up access to
the supply, or limit it to certain types of opemgtowhich could be justified on the grounds of
general interest. In this regard, we can recall tihe@ Services Directive is due to be transposed by
the end of 2008. The ANSAP also has answers in itf@mation it has obtained on aid
beneficiaries.

The choice between these two forms of public aidlesisive for the applicable system. An
incentive to transparency must also exist, fozeits and operators, regarding the objectives skt an
subsequent exemptions in terms of competition aaket access.

The development of lifestyle and home care servicag also be hampered by the uncertainty over
changes in social policy. The public authoritiesuldobe wise to clarify their medium-term plans
for the policy to give sector stakeholders greatsrght. Brussels and the different EU Member
States are said to be interested in such an inéiat

The second issue is for the public authorities @mterns performance assessment: do the results
comply with the initial objectives? We cannot rdteese results solely in terms of financial
effectiveness. Social and local cohesion mustladstaken into account.

The third issue is for operators, who must all tterdive to service quality. Next year, Europe will
work on the quality of social services for the peplhe aim being not only to provide a service in
line with users’ needs, but also to guarantee eynpbmt quality, particularly in terms of
qualifications. Lifestyle and home care servicel va directly impacted by such initiatives.

How do operators work with trainers on the quadifions required, on work quality and on career
paths? Initiatives in this regard must come fronplayers and social partners.

The last issue concerns associations. The secliobegome more competitive and require greater
professional status. Associations will thereforechéo adapt. Guarantees must nevertheless be
made that this competition is fair, which is thegmse of European regulations.

Finally, although associations may accept the cditnpe and be obliged to give up certain

services, they should still preserve their speaifile in the special relationship they forge with
beneficiaries.
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15' Round Table:
what are the conditions for quality jobs?

In a sector that creates so many jobs, the issue of work conditions and accessto a qualified job is
an important part of its appeal: social stakeholders and European networks will give their
per spective of the current situation and further optionsto explore here.

Alain Cordesse, President of theUnion of Trade Unions and Representative Employers'
Associations in the Social Econom{USGERES) (France)

USGERES unites associations, cooperatives and gopAsurance companies. It covers
12 branches, including lifestyle and home careisesy insured by not-for-profit organisations.

The concept of quality employment encompasses dhstuction of career paths, the number of
hours worked, job precarity and part-time working.

Job security can improve through the signatureotéctive agreements.

The subject of remuneration is more complex, howea®it is passed on to the user. What’s more,
funding from local authorities is not guaranteeérae long-term.

Lastly, the challenge is to provide the highestligyaf service possible.

Herwig Muyldermans, President of the European Fedeation of Lifestyle and Home Care
Services (EFSI)

I will talk about this theme from Belgian experiend he current system is in place since 2003. At
the time, the government gauged the sector at @Qgl®: now there are some 130,000 people
employed.

The sector was suffering from a shortage of manpamel quality contracts were signed with
600,000 customers to give structure to the sedtuis policy helped to democratise home help in
Belgium.

Four different stakeholders must gain from the aredt it is to develop: the government, job
seekers, households and service providers.

With no specific collective agreement in place, was necessary to meet with workers’
organisations to draw up quality contracts in am@ethat employs few qualified workers and long-
term job seekers, where undeclared work is comrtiaa.estimated that 200,000 people work in
people’s homes without being declared, and soniit fihis, a decent social status must first be
created.

The current system is run by local employment agsninvolving some 50 to 60,000 people. The

unemployed who accept to work in this sector caito receive benefits and a supplement as
well. But they get no paid leave, end-of-year boousick leave. This system is due to be replaced
by a service voucher scheme.
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Regarding work conditions, basic social law is aatlle in the same conditions as other
professions. Most sector employees work part-timd do not want a full-time job. Women
account for 99.2% of workers in this sector.

To improve the social status of these employees,haee signed a dozen or so collective
agreements over the last few years. Wages arg fagh: 9.5 to 11 euros an hour, depending on
experience. In addition, end-of-year bonuses ai@ Ipaa social fund. Dialogue with personnel is
not always easy because of being so spread outh&wector relies on constructive relations built
with trade unions.

Concerning training, the Belgian government havidexl for financial incentives up to 5 million
euros for businesses. Highly specific training mhaestadministered, focusing on the importance of
the personal relationship with often demanding amstrs. There is also a fund financed by
employers’ contributions at 0.3%.

As for safety, employees are given instructionthayg are required to handle equipment with which
they are unfamiliar.

Jon Richards, Senior National Officer, UNISON Educ&on and Children’s Services (Great
Britain)

My presentation will focus more specifically onldnén’s services in the UK.

Childminders generally have few qualifications (4h&ve none), which means that service quality
is often mediocre. In addition, around 20% of pievaurseries do not meet standards.

Although the level of gqualification demanded hasem, wages have not kept pace. There is
therefore a high turnovem the sector (18 %), to the detriment of work dyal

300 types of different qualifications have beemided in the childcare sector. However, we are
trying to reduce this number and to set up a combasis of qualifications for some professions
such as childminders. The career prospects of gexdonnel would thus improve.

Funding is also a problem for training, as untibffiability increases, there are few prospects for
improving training. We are trying to receive pubfic to help people working in the sector to
increase their career prospects by obtaining aeusity degree or recognised qualification.

Yves Verollet, Member of the Economic and Social Gocil (France)

Lifestyle and home care services are often usédlfibeveryday tasks organised within the family
circle or the neighbourhood through solidarity. €uens concerning quality are therefore irrelevant
as these professions are supposed to come natiordiig women practising them. In an opinion of
the Economic and Social Council dated January 280d,a second due to be published next week,
an association is nevertheless made between jditycarad service quality.

This sector has a very negative image: low paydeqaate qualifications, part-time working and
erratic hours. But the commitment to develop tragnand improve employment conditions is at
odds with the desire to make these services atbedsias many people as possible, at a price that
reflects the users’ spending power and the cuteset of public funding.

Paris, 13 November 2008 15



1% European Convention of Lifestyle and Home CareiSes ANSP

The Economic and Social Council has set five objest

e Gradually align collective rights in this sector
There are various collective agreements in thisoseaccording to whether the employer is a
household, association or private company. Forlainprofessions, employees should avail of
equivalent collective guarantees irrespective ef émployer’s status. Alignment could firstly
materialise through agreements on vocational tigiand classifications.

* Increase working hours and enable activities to dersify

The part-time hours are one of the main reasonsthibysector holds so little appeal. Statistics
show that working hours are longer in businessesamsociations. We therefore recommend
upholding tax and social schemes that foster theeldpment of these businesses and
associations, which still only account for 20% lo¢ imarket. There are, however, limits while
the activity remains restricted. The integration different activities within the same
organisation should therefore be encouraged teaser working hours. It is also possible to
stimulate the creation of employers’ groups. Thesganisation means would optimise
employees’ career paths.

* Reduce the isolation of home helpers
We would like to provide a contact venue to supposehold employees, which represent 1.3
million people. The aim would be to give them assise and advice, pool experiences and
access professional information.

* Develop initial and lifelong learning and create poper career paths
Progress must be made to simplify initial trainiaigd develop lifelong learning. Diplomas
granted on the basis of work experience need neimig.

e Discuss funding
Some lifestyle and home care services are providegeople losing their independence and
childcare, areas which receive significant publicding.

The improvement of service quality and employmemiditions will partly depend on the funds that
our society decides to earmark for loss of indepand, particularly in the context of a fifth social
protection risk being created in France.

At the same time, the public authorities are logkin develop the range of care services for young
children. A decision will need to be made hereltetween the different social needs, including the
use of any surplus from the family branch.

Lastly, setting up theevenu de solidarité actiya supplement for low-paid workers on top of their
salary and therefore an incentive for the unempuldgeind a job, could also have a positive impact
on the sector.

Alain Cordesse

| agree with the analysis that has just been ptede®everal of the objectives described are ajread
in place in associations.
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In Belgium, a 0.3% contribution level for lifelongcational training has been suggested. In France,
household employers contribute at a level of 0.18%i-for-profit associations contribute 2.1% and
therefore pay some 50 million euros a year towhfeleng learning.

Last year, 73,000 home help employees attendedirany programme (230,000 hours of training
in total), and 674 people took personal trainireyée The incentives are significant: any employee
enrolling in training immediately moves up to thexhpay grade in the collective agreement grid.

The branch is also trying to counter the part-tinggking situation. In this regard, having a single
employer is a positive factor. But average workityrs in associations still only amount to 21
weeks, which is not long enough.

Emmanuel Kessler

There are also problems over training availabding to the break-up of the system.

Alain Cordesse

Yes, indeed, when an employee with five employeasite/ to enrol in a training programme, he
must ask for authorisation from all of them.

Jon Richards

In England, the current hourly minimum wage is 85(FUR 6.60). And many people working in
this sector are on the minimum wage. Discussions baen held with the private sector to increase
pay, but we still find university graduates earnfitg73 an hour or a just a few pence more.

The government is looking into other models. Lamadhorities may buy services themselves and
provide them to the public. In this way, they caiswe quality training as well as a decent level of
pay and guarantee access to all of these serviGgesxordance with European requirements.

From the floor

| chair a lifestyle and home care services assoaiah Venddme, in the centre of France. The
county council supports innovative initiatives. Mgsociation employs 20 people, 15 of whom are
full-time. Those with a State Carer Diploma helpegly people in the morning and look after
children at the end of the school day. For thosth wb qualifications, we work with another
association to train them and offer them a fulletijob.

The average wage is quite low in our county. Withngs from the county council and the family
benefits fund, we are setting up shared home eawécss.
Manuel Achten, Coordinator of Caritas, Fogaflex andQualiflex initiatives (Luxembourg)

| work in the coordination of the children’s sector which studies show that return on investment
is very high. But in Luxembourg, childminding angpsrvision is carried out by people with very
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few qualifications, especially in vulnerable envingents, which means that wages can be very low.
It would be wise to change tack by not employinquadified workers in the children’s sector.

Jon Richards

The social environment is certainly a decisive dador school results. We are trying to make it
easier for residents of under-privileged areasctiess social and health services. However, these
measures cost the government a great deal of mtimaight therefore be necessary for the private
sector to take over to cut costs and improve efficy.Learning by plays nevertheless a promising
initiative.
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2" Round Table
Producers of lifestyle and home care services in Eape:
what strategies for the future?

The various economic stakeholders - social economy, private companies and household
employers - are setting up federative networks at European level: they will describe their vision
for the future and common strategies.

Juan Pinyol, Managing Director of ALARES

Our company was founded in 1999 with the purposepmividing home-based services to
households. It soon became clear that the demanlifédstyle and home care services is high in
Spain, although most people do not have the meansctive them, despite a law being voted in
1997 in support of the sector.

To develop as effectively as possible, we sougldiversify, offering the widest possible range of
services for the whole family.

To date, a million people use our services, mamiginesses, banks or insurance companies who
offer these services to their own customers.

We present businesses with our programme unitiegdifferent stages of life. Our services are
designed not just for the employees of businessssuse our services, but also their partners and
children.

We have gradually become aware of the importanceleicting our associates, who guarantee the
quality of the service we offer. Competition isfact steep in this sector in Spain. The home help
market is worth 46 million euros, the elderly mdr@enillion euros and disability assistance market
4 million euros. It is therefore a highly importantrket that is growing fast. Sector stakeholders
are mostly micro-businesses entitled to local aid.

Accordingly, to challenge this competition and fack highly developed black market, we have
learnt from the French model.

Our company currently employs 3,000 people, 82%vlodbm are women. We have also set up a
training programme for all of our personnel.
Emmanuel Kessler

To generate income, you draw up agreements withldb& authorities and private companies
enabling them to include a whole range of lifestgted home care services within their social

policy.
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Juan Pinyol

We are indeed a profit-making private company. Wefadling a niche, overlooked by the public
authorities, involving the provision of all typesassistance to families.

Our customer profiles are extremely varied. Theygeafrom multinationals such as Peugeot or
Citroén to businesses with 50 employees.

It is essential that we continue to take accounbwf customers’ expectations. This supply is
advantageous for everyone. The absenteeism ratdrdyysed by 40% in some companies using our
services. Employees, knowing that their sick chalteing cared for, can concentrate on their work.
This system thus helps employees to get the masifdheir job.

Mr Ladopoulos, ELISAN (Greece)
The ELISAN network gathers local European repregess in charge of social affairs.
It seeks to provide a channel for expression feallaepresentatives in Europe. European local

authorities are close-at-hand stakeholders andirdte¢o provide responses to the needs expressed
by citizens in terms of social services.

1,000 European cities across 11 countries arerdiyngart of the ELISAN network, whictle facto
encompasses some 20 million European citizens.

ELISAN’s activity is based on three key principles:

e subsidiarity, with attention paid to the human &ndncial means granted to local stakeholders
for practising transferred skills;

* social cohesion;

« local cohesion, which complements economic andascohesion.

The current social challenges

Europe is getting older. The elderly are living den, in better health and many of them have
modest incomes. In France, Sweden, Italy and Sganproportion of people over the age of 65 is
due to rise from 6 to 28% by 2050. The weakeninghefsocial link and spread of precarity are,
furthermore, cause for concern.

A European Commission study published in May 2088 ahows that nearly 50% of adults have
no bank account in the most recently integrated bEnStates.

Moreover, the desire to combine work and famile li§ increasing service needs, particularly
regarding childcare. As a result, lifestyle and lBorare services must become a key sector of the
European economy.

Greece provides a typical example of the expan$isnsector is undergoing at local level. In 2000,
the first centres for the protection of older peoplere created there and today there are 128 and
60,000 people receiving assistance from them. kerpast twenty or so years, Greece has been
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developing home help programmes. Lastly, communémptres have been opened along with
medical prevention advice centres.

European strateqy for the development of lifestyleand home care services

The demographic context justified a consistent peam development policy for lifestyle and home
care services. We must promote quality servicesmakie social services for the general public
safer so that everyone can access them, particdleose people most in need, the elderly or the
disabled.

Improve lifestyle and home care services at the latlevel

Local authorities are themselves able to identifg heeds of their citizens and meet them by
offering convenient social services that everycme @ccess.

Social policy

Harmonisation of social policy at European levebidy basic for the time being. But if Europe
were to implement an ambitious and sustainableakqailicy, its citizens would appreciate how
useful it is. European construction should notibetéd to regulatory action and development of
the common market.

Marie-Béatrice Levaux, President of the National Fderation of Household Employers
(FEPEM) (France)

Household employers account for 80% of the lifesgihd home care service sector.

First of all, | must say how surprised | was by tentent of this convention’s discussions. It
seemed to me that they focused almost entirely orogean lifestyle and home care services
provided by service providers. | would not want #tatus of household employers to be perceived
as a transitional stage between an informal agtand its qualitative structuring. Nonethelesanl a
deeply respectful of associations, whose actiodsléhe way in this sector and entrepreneurs who
put considerable energy into enrolling.

I would like to remind you that there are 3.5 maflihousehold employers for 1.6 million employees
in this sector, which represents 580 million desdiaihhours and 9 billion euros of payroll. Moreover,

it has been governed by a series of collectiveeaments for some twenty years now. This all goes
to show that household employers do not make ug@rssitional sector. Quite the reverse, it is

organised and proactive. MPs have, in fact, gramteconomic stakeholder status.

It is of the utmost importance, since the formatadra private sector, of service providers, risks
limiting service access to the rich. The houseleofghloyer sector will even out this divide.

Lifestyle and home care services have for yeara peavided through direct employment. The key
aspects inherent in this sector are the family theddefinition of a European lifestyle. The family
unit must not be considered as a simple markeérggt.

Our society is currently undergoing significant ege. Alongside emerging service providers, | am
spearheading a revolution, to organise a partilguthsparate household employer system that will
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have considerable economic and social repercussidns is also a sector that should encourage
social dialogue and develop training programmes.

Furthermore, the household employer’s role as ateref social links must be emphasised. Many
industrial companies opting to relocate have cadled~EPEM, in partnership with associations and
businesses, to develop reintegration programmesh&r employees. The future of lifestyle and

home care services subsequently lies in the coribmaf these different methods which, together,
will create a democratised and dynamic sector.

| would like to end by recalling that lifestyle ahdme care services are an additional activity for
many people. For example, we often encounter legaksentatives who garden for households, or
pensioners who would like to keep up a part-tinie jo

Jacques Manardo, President of the European Federatn of Services to Individuals (FESP)
(France)

I will start by highlighting how similar the persgeres and projects presented during this

convention have been. It is essential to demomsttst lifestyle and home care services do not
represent a sector of informal employment, ratherresponse to a market demand. Companies in
this sector are therefore growing rapidly in France

This high growth is mainly spurred by the birtherand number of women in the workforce, as well
as demographic changes. These all explain why Erasnone of the leading consumer countries of
lifestyle and home care services.

In addition to home-based services, there are siscalled life balance services provided in the
customer’s workplace. When Mr Haddad mentioned tagious laws accompanying the
development of lifestyle and home care serviceteygay, he omitted the family tax credit created
in 2004. This means that employers can assist @miployees through financial support for
childcare. The Borloo law of 2005 has added sulsstém this scheme.

We have created the European Federation of Serockeslividuals with the hope that the French
National Institute for Statistics and Economic $8dINSEE), Europe and the UN will integrate
lifestyle and home care services, in the true nmgpof the term, alongside services to businesses.
A very powerful economic activity is unquestionatdiking shape around these needs.

Three systems have been developed in France:

* declared direct employment;
* associations;
» the emerging entrepreneurial system.

Each of these solutions, of variable cost and gudilas its advantages.

A programme of lifestyle and home care serviceeattalders is clearly taking shape for the years to
come. During the last Board of Directors meetingMeen the French National Union of Home-
Based Services (UNA), FEPEM and FESP, severalgipomts in common were revealed.

We jointly asked the public authorities to retaih ai the advantages granted over the years to
democratise access to lifestyle and home carecesywvhich they did.
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We would like to be effective in our fight againstdeclared employment. This is a real scourge
that swallowed up 55 billion euros from the officeconomy in 2005 and certainly almost 100
billion euros this year. The three official staklkelers of the sector seem to cover a mere 10% of
service needs in this country. Our scope for expans therefore considerable.

We also recommend democratising access to lifestgte home care services by ensuring, for
example, that the tax deduction based on recoarfeetCESU prepaid vouchers applies as soon as
they are acquired. Another solution might be to ge personal care allowance through CESU
vouchers. Too often does this allowance fuel adg#atine economy.

We also hope that threvenu de solidarité actiwill target sector employees.

We would like to standardise collective agreemants quality reference standards, although SGS
Qualicert and AFNOR, the French Standards Agenaye halready made significant headway in
this regard.

Another of our intentions is to focus on traininghich will play a key role in increasing our
sector’s appeal.

We plan to create resource centres for householplogers that would further strengthen the
quality of the service and supply on offer.

Companies must be more involved in developinggbigor, not only by paying part of the value of
CESU service vouchers, but also by supporting chriigl, creating company nurseries and so on.

Lastly, we would like the Government to assist SMiEshe sector so as to reduce the burden of
bank loans that hamper their capacity for action.

Maud Candela, member of the European Think Tank “Par la solidarité” and of the
European network of lifestyle and homecare service®r social purposes (Belgium)

| represent the European network of lifestyle aoohé care services that was founded a few months
ago in response to the needs for quality, accessnfloyment and professionalisation inherent in
the liberalisation of social services for the gahenterest. Our intention is to guarantee equal
access to such services, particularly to peoplelinerable situations who need them most.

We would therefore like to define common valueslifi@style and home care services, as we have
found that, although the challenges identifiedhis tregard are the same, the solutions provided
differ between countries. We are seeking to prontbée development of a not-for-profit social
economy, which is a cohesion factor.

We see it as essential that the different Europeadels on these services are discussed and
compared.

We would like to tell stakeholders about the tomlsilable within Europe. For, while these tools
are generally local, any decisions on the matensade at national or European level.

Sector stakeholders must also prepare for the gositson of the Services Directive into French
national law at the end of 2008, and we intendelp them.
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Finally, we must voice all of these messages abjpean level.
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Conclusion: developing a common vision

Laurent Hénart, President of the French National Agncy for Lifestyle and Home Care
Services (France)

| am delighted to inform you that the second Euamp€onvention of Lifestyle and Home Care
Services will be held in Sicily in 2009.

The first convention has shown that each counggpde having its own history and social model,
is actually facing the same human challenges. stad@eholders, employers and employees alike,
are all encountering the same difficulties. Todesining and level of income are the key issues in
need of Europe-wide solutions. Exchange of besttipes between countries and regulatory
amendments — on taxation, free competition and rs6- awill have a positive impact on the
development of the lifestyle and home care sersgmor.

In addition, we are all concerned about reducingegtared employment. This will help turn
household employment into a decent and honourabfegsion.

Martin Hirsch, High Commissioner for Active Solidarity against Poverty (France)

I must confess my surprise over the last few moathsearing on several occasions that there is no
social Europe. Yet, when countries unite over commmblems, which often come up against
national skepticism, the European Union allows thermssert their rights.

The lifestyle and home care service sector crgatess with some countries even estimating that it
will be the only one to generate employment neatryelowever, it is still all too often synonymous
with precarity.

It is therefore down to employers and public authes to organise this sector further, togethehwit
social partners who have always been instrumentabnstructing this sector. It is imperative that
all low-paid employees and poor workers be guaeghtedecent wage. Introduction of tieeenu
de solidarité activen France will help. We must also enhance the egpee and reintegration of
job seekers and poorly qualified people throughitastyle and home care service sector.

Emmanuel Kessler
A recent study by INSEE reports that the model egaiy taking shape in France is a lifestyle and
home care service sector for the rich.

Martin Hirsch

Admittedly, this is true, but it seems to be depelg. INSEE’s study shows that it is mostly the
richest populations that use lifestyle and home sarvices. However, thanks to the tax credit set
up at Mr Hénart’s instigation, the number of lowess in France using these services has risen
from 10 to 15% in ten years.

Paris, 13 November 2008 25



1% European Convention of Lifestyle and Home CareiSes ANSP

What's more, people working in this sector are gymore, with the average number of weekly
hours worked increasing considerably (from 13 tchd8rs a week). There is certainly still a long
way to go, however.

Emmanuel Kessler

Do you think that theevenu de solidarité activeill help under-privileged people to find a job,
particularly in the lifestyle and home care sengeetor?

Martin Hirsch

Therevenu de solidarité actiweill replace the minimum wage and supplement losomes. If a
single mum can only work 18 hours a work, from J2089, she will receive 200 euros on top of
her salary with theevenu de solidarité activeshe will therefore earn 900 euros instead of 700,
which makes a big difference. This will help herfiod time to train or look for more work.
Moreover, if she loses one of her customers andswhihours less a week, trevenu de solidarité
activewill compensate this loss in earnings, up to adtiminimum. Because we have a minimum
wage in France, an employer should not decreasenimoyee’s salary eligible for threvenu de
solidarité active

These measures do not exempt the sector from begomore organised and from arranging
training programmes, however. Precarity can ongob®e a thing of the past through qualifications,
a prerequisite to getting a stable and long-tefm jo

Emmanuel Kessler

Do you think that the communication initiatives eakby Mr Hénart have helped to develop this
sector? Is it now perceived as a real opporturotyunder-privileged people to leave precarity
behind?

Martin Hirsch

Perceptions of this sector seem to have changeadt Biessential to ensure that someone accepting
a job in this branch will have career prospectsugh qualifying training programmes. This sector
will never gain in appeal without real career pb#isies.

Laurent Hénart

I would like to highlight the fact that change isder way in the sector after a tax credit became
available in 2007, even though this only benefitesl best-off. A second tax credit has since been
applied to partially democratise access to homedasrvices. The prepaid CESU voucher, despite
coming up against cultural obstacles, also contekUEmployees earning the median wage must be
the primary target for the time being.
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Communication initiatives still play a key part iimcreasing this sector’s worth, but they are not
enough. Stakeholders must join forces in organidifegtyle and home care services, and the
project of resource centres for household employleas we are currently working on with the
FEPEM is instrumental to this. With such centresiplyers will feel better supported and
employees will be able to assert their rights. Byating a framework for this highly specific sector
they will help to recast it in a positive light.

Martin Hirsch

As you know, tax credits will shortly be cappedrrance, although tax measures targeting lifestyle
and home care services will be excluded from ttieme.

It is also deeply regrettable that the various mess taken to boost this sector have partly
contributed to the rise of undeclared employmeritisTis because the effects of limits have
prompted people getting back into work not to deckl of the hours worked. These undeclared
workers will then become poor pensioners who wdk mse lifestyle and home care services
themselves. The labour law, although rigid, shaulder no circumstances prevent development of
this sector; rather it should guarantee stakehsldecent working conditions.

Laurent Hénart

The lifestyle and home care service sector has hapgd to see the back of part-time and sporadic
working. However, it seems obvious today that nanemy can function without some flexibility in
the way work is organised. Thevenu de solidarité activeill therefore cushion and humanise
these forms of work. | would therefore like to tkaviartin Hirsch for persevering with this project.

In 2009, we are planning to take part in two keydpean debates. The first concerns tax and
competition issues, which risk undoing the respectiational progress made in this regard. The
second concerns the improvement of working condtion the European Union. The European
network will endeavour to highlight the merits bétevenu de solidarité active
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